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CMMALAGA.COM

Shaping
culture
through
tech

CM MALAGA is a commitment to promote
the implementation of technological and
innovative solutions in the field of culture in
order to raise it to a new dimension in which
it is sustainable, accessible and to further
enhance its role as a driver of economic and
social development.
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Culture and Museums can play a key role in social
impact for achieving the SDGs, as a means of human
expression capable of changing views and beliefs with
regard to sustainability.
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DE CALIDAD Y CRECIMIENTO INNOVACION E
ECONOMICO INFRAESTRUCTURA
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The idea of “culture” today encompasses an extremely
heterogeneous collection of visions of the arts and of the
world around us, a form of constantly changing expression
that responds to the concerns of society.

Technology not only helps us to bring it closer to people
in a more accessible, understandable and sustainable
manner, but also has the ability to create new forms of
culture, such as videogaming, NFTs or the Metaverse, new
formats of influence in an increasingly digitised society.




An event promoted by public-private initiative.

ORGANIZE
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Junta de Andalucia

Consejeria de Turismo,
Culturay Deporte
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Committed to
the future

1. PURPOSE
A meeting point for the main players in the
sector.

2. BUSINESS & ENTREPRENEURSHIP
Contact between professionals, companies and
management.

3. INTERNATIONALISATION
Presence of international companies and
institutions.

Join an innovative ecosystem
that brings together the main
stakeholders in the field of
technology applied to the
management of culture.

4. DEBATE
Deciding on the culture of the future together.

5. ALLIANCES
Agreements for the present and future of
the sector.

6. TRAINING
New trends and models under debate.

Shaping culture through tech
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PROFILE OF PARTICIPANTS

Museums and cultural venues
Public authorities
Foundations, associations and sector
federations
Cultural industries
Major corporations
Tech companies specialising in culture:
« Artificial intelligence
+ Big Data
+ Metaverse and web 3.0
- Digitization and 3D printing
+ Holograms

« 360° video

+  Virtual and augmented
reality- CRM

+ Audiovisual innovation

» Ticketing

+ Video game

« Immersive experiences

+  Specialized lighting

+ Streaming

+  Sound

» Interactive apps and audio guides
+ File management

« Heritage management

+ Podcast

(2

10.

1.

12.

Universities and digital humanities
The media and specialised journalists
Social networks: bloggers, vloggers
and influencers
Young entrepreneurs. Innovation /
R+D+l / Start-ups associated with smart
culture
Cultural destinations
Companies offering products,
technological coverage and services
related to museums and cultural
venues:

+ Consultants

« Designers and Architects

+ Logistics

« Merchandising and store articles

Museums / Culture
» Sector-specific software and

hardware
. Conservation and restoration
» Lighting

+ Graphic arts

+ Specialised insurance

« Training and education

+  Marketing and communication

+  Promotions and different
applications
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Get to know the

leaders

CO-EXECUTIVE PRODUCER Y
HEAD OF PROGRAMMING

HUB MONTREAL

JEFE DE AREA DIGITAL

THE NATIONAL GALLERY
OF AUSTRALIA

CTO

MOMA - THE MUSEUM OF
MODERN ART

CURADORA-ADJUNTA DE ARTE
MODENO Y CONTEMPORANEO

MUSEO DE ARTE
DE SAO PAULO
ASSIS
CHATEAUBRIAND - MASP

DIRECTOR DE ADMINISTRACION
MUNCH MUSEUM

GRUPO DE TRABAJO SOBRE
SOSTENIBILIDAD

ICOM

COMISARIO E INVESTIGADOR
CULTURAL

SONAR +D

DIRECTOR ARTISTICO
DEL PROYECTO
INTELLIGENT. MUSEUM

ZKM | CENTER FOR ART AND
MEDIA KARLSRUHE
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The leading institutions and companies invest in applied technology.
More than 600 companies took part in 2022
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Highlights‘of the
second edition

The last edition confirmed its position as one of the main meetings on the international
calendar of events based on the digital transformation of the cultural sector.

More than
1200 150 29

PROFESSIONALS EXPERTS COUNTRIES

IN ATTENDANCE More than More than
600 80

ENTITIES
REPRESENTED EXHIBITORS
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Excellent repercussion and disclosure in the media and social networks

in the second edition.

27106.310 Imp.

A hundred experts will advance in CM Malaga
the technological challenges that define the
future of the cultural sector
-La Vanguardia-

CM Malaga promotes the transformative
capacity of museums and their influence on a
sustainable digital future
-Europa Press-

€ 1,24 million

Immersive experiences, personalized guides,
video gaming and artificial intelligence:
technological bets from CM Malaga
-Sur Digital-

CM Malaga confirms its second edition in June
focused on the digital transformation of the
cultural sector
-20 minutos-
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programs of contents:

SYMPOSIUM

3rd International Symposium on
Digital Solutions in Museums and
Cultural Entities, which will analyse
cultural ecosystems in the digital era
through the critical and reflexive use
of technologies.

The most innovative solutions through the experience of
speakers international references will be presented in the two

TECHNICAL
CONFERENCES

Workshops, talks and round tables

on digital transformation and its
opportunities for small and medium-
sized museums, funding and
European programmes for the cultural
industry and design as a transversal
tool for culture.
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Exhibition:
Demo Area

A meeting place with stands, presentations,
demos and technological proposals for
museum management, leading technology
and service companies in innovation, public
administration and the cultural industry,
together with the academic world, to create
synergies, share experiences, acquire
knowledge, expose funding opportunities
and generate business.
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Use networking to access all the
content of the event.
+info

COMPANIES

Find partners and show your
content to professionals.
+info

Associate your image with
technological innovation
in the sector.
+info



https://cmmalaga.fycma.com/participar/profesionales/?lang=en
https://cmmalaga.fycma.com/participar/partners/?lang=en
https://cmmalaga.fycma.com/participar/empresas/?lang=en
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FYCMA is committed to highly specialized events with an international vocation
promoting the creation of innovative ecosystems to promote the different
sectors and industries.
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n CMMALAGA

u @CMMALAGA

#CMMalaga23
CMMALAGA.COM




Get to know the team

CMMALAGA.COM

Maria José Olivera
Trade Fair Team Director
mjolivera@fycma.com
+34 650 525 975

COORDINATION PARTICIPATION OPTIONS CONTENTS

José Antonio Colon Fraile Marta Tabernero Déborah Pastrana
Tel: +34 650 524 647 Tel: +34 683 122 806 Responsable de Contenidos
jacolon@fycma.com mtabernero.ext@fycma.com Tel: +34 620612976

dpastrana@fycma.com

REGISTRATION AND NETWORKING FAIR MANAGEMENT AND SERVICES
Marta Espaina Jane Chapman
Tel: +34 616 586 505 Tel: +34 676 288 933
mespana@fycma.com jchapman.ext@fycma.com

#CMMalaga22



